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Lesson 03 

How To Write An Abstract 

Most economics articles contain abstracts, a paragraph-long condensation of the main 

elements and features of a given paper. The content of an abstract can vary, but they often 

state what the paper does, the data and methodology used, and the principal findings. What 

you choose to put in your abstract should depend on the contribution of your paper. If you had 

only 150 words to say something about it, what would you say? Abstracts are by definition 

brief—usually 150 words or less. 

                                                            By Paul Dudenhefer “A Guide To Writing in Economics” 

An abstract: 

 Should not be more than 10 lines: 

1. Mention the general field of study( 2lines) 

2. State the topic(2lines) 

3. Introduce the problematic or the objectives of the study(2lines) 

4. Introduce the methodology (eg: quantitative/ qualitative) or tools used (eg: 

interview/ questionnaire) (2lines) 

5. Introduce the results(2lines) 

 Should contain 5or 6 key words. 

There is a model of an abstract 

Abstract: 

As a consequence of an economy in recession and increases in gas prices, consumer 

demand in the auto market has shifted toward more fuel efficient vehicles. Initially 

General Motors, Ford and Chrysler were slow to respond to these changes and 

experienced large losses in their market shares. The purpose of this paper is to 

determine whether government mandates or market incentives should be employed so 

that the “Big Three” can regain lost market share. A case study between Ford and Honda 

during the years of 2002-2011 was used in the empirical analysis. The goal of this 

comparison was to gauge if there was a competitive advantage linked to specific fuel 

efficiency standards, in either firms’ country of origin. Based on the empirical analysis and 

reviewing performance in various markets, it appears that allowing firms to respond to 

market incentives has greater benefit that government imposed mandates. 

             By: Stoyer, Steve“Promoting Fuel Efficiency in the Auto-industry: Mandates or Incentivizes” 
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